
 
 

 

Company Name: 
 

Type of Company:  
 
        Manufacturer (OEM) 
         
        Distributor 
 
        Product/Service Provider (law firms, accounting firms, security label providers,   
forensics investigators, business solution providers) 
 
        Government or Law Enforcement Agency  
 
        Associate (other than technology companies that hold rights to a trademark or service 
mark) 
 

Website Address: 
 

City: 
 

State: 
 

Zip Code: 
 

Country: 
 

 

Primary Contact: 
 

Title: 
 

Phone: 
 

Email: 
 

Location: 
 

AGMA Global Membership Application  

 

 



 
 

 

 

Name: 
 

Name: 

Title: 
 

Title: 

Phone: 
 

Phone: 

Email: 
 

Email: 

Location: 
 

Location: 

 

 

 

Referred by AGMA Member (Please provide name): 
 

Name of the Company the AGMA Member works for: 
 

Other (Please specify):  
 

 

 

 

 

 

 

 

 

 

 

 

Additional Contacts for Your Organization 

 

How Did You Learn About AGMA? 

Please let us know why are you interested in joining AGMA? (optional) 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

  

Membership Options (please check one) 

            Global Membership – Annual Investment $15,000 USD 

• Unlimited access for members to attend 4 in-person conferences – (2) Americas, 1 

EMEA, 1 APAC per year. 

• Eligible for AGMA Officer and Board positions. (Manufacturer and Distributor Only) 

• Eligible to participate on Committees. 

• Attend all virtual events per year. 

• Access to member-only site, participate in community groups, view and download 

content, white papers, case studies, presentations. 

• Opportunity to present at conferences and virtual events. 

• Company Name and logo listed on AGMA website. 

• Obtain continuing education credits for attending AGMA conference & virtual events. 

• Network with members to share best practices, ideas, and challenges faced in leading 

and managing brand protection programs. 

            Regional Membership – Annual Investment $7,500 USD 

Which region are you interested in joining? 

          Americas 

          APAC 

          EMEA  

• Attend in person regional conference either in the - Americas or APAC, or EMEA per year – 

up to 10 members per company per year at each event. 

• Attend all virtual events per year. 

• Access to member-only site, participate in community groups, view and download 

content, white papers, case studies, presentations. 

• Opportunity to present at conferences and virtual events. 

• Company Name and logo listed on AGMA website. 

• Obtain continuing education credits for attending AGMA conference & virtual events. 

• Network with members to share best practices, ideas, and challenges faced in leading and 

managing brand protection programs. 



 
 

 

 

 

 

 

 

 

 

 Areas of Interest 

Activities: Please check all that apply 

Participating in Industry White Papers 

Partnerships with Law Enforcement  

Partnerships with Government agencies 

Raising Public Awareness 

Writing Articles, blogs 

Serving on AGMA Committees 

Participation in Surveys 

Contributing to Industry Reports 

Speaking Opportunities 

 

            Digital Membership – Annual Investment $5,000 USD 

• Attend all virtual events per year. 

• Access to member-only site, participate in community groups, view and download 

content, white papers, case studies, presentations. 

• Opportunity to present at virtual events. 

• Company Name and logo listed on AGMA website. 

 

Signatures 

Should my company be accepted as a member, any and all representatives from my company commit to 

behave professionally and will abide by and comply with AGMA’s Antitrust Compliance policy, legal and 

ethical guidelines.  

Authorized Signature: _________________________________________________________________ 

Title:______________________________________________ Date: ____________________________ 

Topics: Please check all that apply 

Anti-Counterfeiting 

Gray Market Diversion 

IP Protection 

Service Warranty Abuse 

Legal / Compliance 

Brand Protection Programs 

Geographic Areas – APAC, EMEA, Americas 

Technology and Tools 

Industry Best Practices 

Industry Trends 


